corPoratE sustainabilLity ManaGEMENt systEM

corPoratE GoVErnancE PAGE 22

LGElectronicsiwasithelfrstiKoreancorporationitolestablishialholdingicompanyisystem. Sincelthenlit haslbeenistrengtheninglitsibusiness]
competitivenesslandicorporatelvaluelbylensuringfairanditransparentmanagementithatiisicenteredlaroundiitsiBoardiofDirectors.]

sustainabil ity ManaGEMEnt PAGE 24
AfterldrawingluplitsiownICSMiprinciples,[LGElectronicsicreatedanlarray ofirelatediorganizationsitoimakelsurelitcouldpursuelsustainability,'suchlas!
CSMICommittee,[CSMICouncil landICSMIOffce.ILGIElectronicsistrivesitolbelaitopiglobalicompanyithatlisibothisustainablelandlrespected.



1.

Do the CSM activities that LG Electronics carries out

contribute to its economic performances in a practical way?

2.

Does LG Electronics’ top management consider

sustainability as an important factor when making decisions?

stakEholdEr EnGaGEMENt PAGE 26

LGElectronicsihaslestablishedlalvarietylofichannelsitolcommunicatelandicooperatelwithivariousistakeholders—fromishareholdersiand!
consumersitolsuppliers,.communities,;andiemployees-whilelalsoldoinglitslutmostitolincreaselmutualitrustlbetweenlandlamongleveryigroup.l

MatEriality analysis PAGE 28

TolattainlbetterlresultsifromlitsiCSMlactivitieslasiwelllaslalfairevaluationiconcerningithelresults,ILGIElectronicsicarriedloutialmateriality’
analysislin‘threelsteps.Throughithelmaterialityltest, thelinterestsiofleveryistakeholderiwerelfaithfullyrefectedlinithisireport.
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TheltopimanagementlatlLGIElectronicsiconsistsiofVicelChairmaniandICEQ!
YongINam,[ fvelpresidentslinichargelof LGE’sI fvelcompanies,lonelhead!
forleachloflthelninelbusinessifunctions,landleightipresidentsiresponsiblel
foritheleightirespectivelregions./Someloflouritop.managementiwas!re-
cruitedlfromlglobalicorporationsiwithlexcellent'performancelrecordsiand!
as partloflalteamltheylalllhavelnowicommittedithemselvesitolincreasingl

[LG ELEctronics’ dEcision-MakinG ProcEss]

AtILGIElectronics,!thelBoardlofIDirectorsiplays’alcru-
cial’rolelinltheldecision-makinglprocess./ThelAudit!
Committeelconsistslentirelylofloutsideldirectors!to! EFFEIS
guaranteeltransparencylandlindependencelfrom!
management.’Inladdition,LGIElectronics’hasestab-

lished’anladvancedlholdingicompanyisystem, so’that!

professionallmanagerslarelableltolfocusiexclusively!
on’business.Decisionsispecifcitolalcompany/region! GEnEral
sharEhoLdErs

arelmadelandlimplementedbyleachlpresident!(ofithel VEETinG

respectivelcompany/region), whilelissueslconcern-

ing!LGlElectronics’headquartersiareldealt'withlby!
thelCEOlon! theladvicelofithelCXO.!Importantlissues!
affectinglthelentirelcorporationlareldealt'withat!thel
SeniorlExecutivelManagement!Council ,/whereltop! Prointe

management!(presidentsioficompaniesiandiregions,!
CXO)lgatheritomakelsignifcantdecisions.

workinglprocessithat'meetsthelglobalistandards.

1 Executiveslarelevaluatedlinlanlimpartiallmannerithroughlan.
annuallassessmentlwherebyltheylarelaskedlaboutthelchallengesithey!
havelovercomelandlthelgoalsitheylhavelsetlandlachievedithroughout!
thelyear..Thelwaylinlwhichithey arelrewardedlorinot/dependslentirelylon!
whetherltheylhavelmetitheirltargets,Ibothlquantifableland!non-quantif-
able,\whichlislbasedlonlanlintegratedievaluationiofiindividualicapabilities.
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2008 LGE SuStainability REpoRt

Sustainability Management

Ever since its establishment, LG Electronics has continued

to strive for corporate sustainability management (CSM) based on respect-based management and customer value creation. Through

balanced consideration of social, environmental and economic aspects, which form the pillars of sustainable development, LG Electronics is

doing its part to bring about a cleaner environment and a more conscientious society.

Corporate Sustainability Management System

LGElectronicsiwillifocusiitsimanagementleffortsionistakeholderivaluel
creationlbylconnectingithelessenceloficorporatelmanagementwithithel
principles,istrategies,landitoolsiofiCSM.

csM Vision

crEatinG a LEadinG GLobal coMPany
that is sustainabLE and rEsPEctEd

Mission l

Pursuing sustainable Growth through stakeholder Value creation

corEValLuE
intEGration innoVation PartnErshiPl
Connectingmanagementisystems!  Providingidifferentiatedivalue’ Buildinglcollaborative!
and'thelvaluelchainwith! withiimproveditechnologyZand! relationshipslbetween!
sustainability productiquality stakeholdersiand!

thelglobalicommunity

iMPLEMEntation stratEGiEs

stratEGyi stratEGy ii stratEGy iii stratEGy iV

CreatingCSMSystem | Non-financiallrisks/ Strengthening: Expandingiglobal
Performance! communicationwith’ leadership
management stakeholders

Establishment of CSM Principles

LGElectronicslestablishedlitsCSMiprinciplesiiniorderitafulfillits’sociall
responsibilitylinlalsystematiciway./Algloballleaderlinithelelectronics!
industry,lprioritylisialwaysiplacedionistakeholdersiandioniinnovation,’
therebylprovidingithelhighestivaluetolthelcompany’sistakeholders.

csMPrinciPLEs

1.LGElectronics’(LGE)lsustainabilitylmanagementlprincipleslhavelbecomelthel
standardlagainstwhichicompany-widemanagementvalueslarejudged.

2.LGElenhancesiouricustomersqualitylofilifelbyofferinglinnovationproducts.

3./LGElcontinues(tolcreatelrevenueforistakeholdersiandlinvestorslbylmeansiof]
technological’developmentsiandinnovativelmanagement.

4.LGEencouragesself-realizationlandlofferirewardsitolacknowledgelthelcreativity!
andindividualitylofourlemployees.

5.LGElislconstantlylevolving,togetheriwithlourlsuppliers,ithroughifairitradeland!
collaborativelrelationships.

6.Basedlonlourlbroadiperspectivelthatltakesleverylprocesslintoiconsideration,!
LGElcontributestolthelcreationloflalpleasantienvironment’by’minimizingithel
environmentalimpacticreatedduringproduction.

7.Inlourlrolelasialcorporatelcitizen,LGElperformssocialicontributionlactivitiestol
fulfllloursocialiresponsibilities.

8.LGEtakeslbothithelopinionsiofiouristakeholdersiandisociallimpactintoiconsid-
eration'when’establishingistrategiesiandllaunchinginewenterprises.

9.LGElevaluates’thelsuccessiofiouricorporatelsustainability/managementiprinci-
plesiandlprovideregularilupdates,bothliinlandlandioverseas.!

PREPARING TO JOIN THE UN GLOBAL COMPACT

The UN Global Compact is a set of principles designed to have organization fulfill their social responsibilities and improve corporate practices

through voluntary participation with the goal of realizing a sustainable global economy and solving issues related to globalization. With the goal of
joining the UN Global Compact in 2009, LG Electronics is in the midst of carrying out an assessment throughout the corporate on human rights, labor

issues, environment, and anti-corruption, as it plans to use this as a chance to raise awareness among employees and as a starting point to establish an

improvement plan in all of these areas.
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CSM Governance

Forlalmorelsystematiclapproach!tolCSM,Iwhichlis!fastltakinglrootlaslal
globallstandardlinlbusiness, LGIElectronics’haslestablished!Corporate!
Sustainability’Management!Committeel (CSMICommittee)lastopldeci-
sion-makinglbody.Thelquarterly] CSMICommitteelconsistsloflCEQlaslal
chairman,leachlpresidentlof.company/region,’andIC-Levellexecutives.!
ThelCSMICommitteelisiresponsiblelforiapprovinglcorporatelCSMistrategy!
andlpolicylsuchlasljoining’thelUNIGlobal'Compactlandloperatesisublicom-
mitteeslincludinglJeong-doimanagementlandisupplyichainisustainability.
Il ThelCSMICouncillandICSMIOfficelarelimplementationbody!
tolcarryloutistrategicltasks,/whichlareldecidedlby!CSMICommittee. ] Thel
CSMiCouncillconsistslofimanagerslinlheadquartersiand’eachlcompany/
regionltoldiscusslandlperformlcorporate-wideltaskslincludinglcorporatel
strategy,”human(resources,/labor-management,’environment]& safety,!
sociallcontribution,lethics, fair’trade,lcorporatelcommunication,land’IR.!
ThelCSMIOffcelisiresponsiblelforlpromotinglin-houselunderstandinglof!
thelimportancelof.CSMlactivities, coordinatinglandsupportinglofitasks,!
buildingluplnetworking’ties,’and/publishing’sustainabilitylreport,;Jamong!
itsresponsibilities.

Il Basedlon’theselCSMIgovernance,ILGlElectronics’has’beenlfo-
cusinglonformulating!CSMstrategieslandlthelimplementationlofiroad-
maps,Istrengtheninglstakeholder/communication,lintegrating’thelman-
agementlofinon-fnancial’riskslandlperformancelevaluation,’buildinglupl

[csM risks and ProJEcts by sEctor]

24
-
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internallcompetencies,land!linkingCSM!activities!withbrand’manage-
mentland!marketing.ILGElectronicsiwilllmakelevery!efforttolcarrylout!
corporate-widelCSMlactivitieslas!welllasIreflectmultiple’stakeholders’
opinionlintolbusiness.

csM coMMittEE

— csMofficE

-Develop&implement.CSMistrategy
-ICoordinate’tasksiamongdivisions
-Reporttotopimanagement&operate’CSMcommittee
-Publish’sustainabilityreports,[Arrangelcommunications

corPoratE sustainability
ManaGEMENt counciL

-Pursue’corporate-levelCSM,Corporate’Sustainability’Council!
-Createlcorelagendasieachiquarter
-[Setiactioniplansiandirelease’performancelresults
-ISharelbest’practices
-Performico-assignments(diagnosingnon-financialrisks,’
preparing'thelsustainabilityreports,’anditraining)

coMPany staff reGion

functional issuEs PotEntial risks

sEctor ProJEcts

huMan riGhts/ Labor PracticEs

better'management

[«INon-financialrisks related’toloverseas(sitesiandisupplychainsirequire’l

«Reinforcelcorporate’policylonlhumanirights/laborlpractices!
«Managelcorporatelsustainability/non-financialrisks

ProcurEMEnt/Ethics

supportiofisuppliers)ineed tolbelincorporated

«Non-financialfactorsl(concerning’transactionsiwithisuppliers, diagnosisland!

«Estabilishicontractuallrequirementionisuppliersito’bel
inicompliancelwithlethics
«Supplylchainlsustainability/non-financiallriskimanagement

cLiMatE chanGE =[Carbonrisksirelatedtolprocess/productsl

=Focusedlonicompliancelwithlregulations

«[Establish’algloballresponse’systemtolUNFCCC
«[ParticipateliniCarbonDisclosurelProject(CDP).
«Securelcarbonlemissioncredit(mid-,llong-termigoal)

EstabLishMEnt of GLobal colLLEction/ e[Collect/disposelofE-wastefocusedlonlKorea
disPosal systEM of E-WastE

«Respondto/WasteElectricalland ElectroniclEquipment!(WEEE)!Directivel
«[Globallylintegratedlenvironmentalimanagementlsystemlisirequired

«Establish’algloballsystemloficollectinglandldisposinglofl
E-wastel(inlcooperationwith’federal/locallgovernments,land’
telecommunicationsicarriers)

«Promotelcampaignsitolcollect E-waste

diffErEntiatE GrEEn/social brands <Lackloficonsistencylinlpromotion

«INeedtolintegratelgreen/sociallaspectsiintolbrands

«Buildsustainable/eco-friendly’brands!
(globallcommunication)
< Link:CSM:tolmarketing

non-financial risks ManaGEMENt

<Insufficientinon-financiallstrategies/goalslinisociallandlenvironmentallsectors  <Expandlcorporatelnon-financiallrisklevaluation/diagnosis

«[Systematiclapproach’tolnon-financial’performancel(data).managementineeded  <Monitorlrisks/performancesbyidivision

PubLication of

sustainability rEPorts «lInsufficientlylreflectsithelneedslofstakeholders

«ILimitedltodomesticlbusinesssitesiand’headquarters

«PublishireportsibasedlonithelGlobalReportinglInitiative’s!
(GRI):sustainability’reportinglguidelines.criteria’andwhichare!
authorized’byathirdlparty

*HaveCSM Councillplay’a’greaterirole

coMMunication With stakEhoLdErs
sectors
<lInsufficient/disclosurelofICSM performances

«lImprovelmanagementlperformanceslininon-financiall(sociallandlenvironmental)! <CommunicatelmorelCSMlinformationland!performancesitol

externallstakeholders!
* Selectedaslalleading!CSMicorporation
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Stakeholder Engagement

We engage stakeholders around the world in all aspects of our
business activities. Well aware that building mutual trust with stakeholders is the most important factor to guaranteeing the long-term
sustainable growth of a corporation, LG Electronics is opening a wide range of communication channels to respect and respond to the
concerns of stakeholders.

Main stakEhoLdErs stakEhoLdEr charactEristics PriMary rEsPonsibiLitiEs

Inllinelwithlitslvisionloficreatinglgreaterivaluelforlouricustomers, LG Electronicslaims(to! <lIncreaselcustomerisatisfaction
satisfy alvarietyloficustomersiaroundithelworld.LGElectronicslhadtotallsaleslof KRWI49]  <ISupply’safelproductsiandlservices
CUStoMErs trillionlglobally,iwith30%!inINorthlAmerica, 18%!inEurope,landl13%inlKorealini2008. «[Fairmarketing,lprovidelaccuratelinformation
«Protecticustomeriprivacy

Aslofi2008lyear-end, theltotallnumberlofiLG Electronics’shareholdersiwasi143,713,withithel elPublishitransparent/managementlinformation
aggregatelvaluelofithellistedicommonistockistandinglat’KRWI10,819.7billion..Shareholders] «lEnhancelinvestmentivalue’throughll 1 1

consistedlofithelholdinglcompany,ILGICorporation](31.1%),lindividuals(42.1%),/andlforeign!  increasedlefficiencyloffmanagement

sharEholLdErs/
inVEstors

LGElectronicsicurrently’hasiroughly5,500Isuppliersi(thoselwithlgloballdirect/materials! «[Fair’trade
costs),lwithlpurchasinglaccountingforlabout/80%!ofltotallsales.l «Promptlpayments
«ISupportlsuppliersTactivitiesirelated/tolCSR

SUPPLIErs
LGIElectronicsihasi82loverseas!subsidiariesiinimorelthani120lcountries.\With’30lproduction! «IMinimizeladverselimpactionithelimmediatell [ 1
subsidiariesiandl41lsalesisubsidiaries,thelnumberiofllocallemployeesiworkingifor] environmentiandlitsivicinity

o LGElectronicsthasreached!57,003(inclusivelofiKoreaniemployees stationed iniforeign! «Respectilocallculturesiandicustoms
coMMunitiEs countries), whilelthelamountiofllocallpurchasesimakesiuplroughlylhalflofitotallpurchases!  IPromotelsocialicontributioniprograms

(basedlonigloballpurchasingresults).! «Hirellocallresidentsland contributeltollocalleconomies
Aslofithelendlof2008,/theltotallnumberioflemployeesiat’LGElectronicsiwas84,090,1 «[Protect’humanirightsiandlrespectidiversity
oflwhom(27,087,[0rl32.2%,wereldomesticlemployees,with!57,003,l0r/67.8%,! <[Fairlevaluationlandirewards
workingloverseas,/markingal2,000-employeelincreaseloverithelpreviouslyear. «[Continuousicareeridevelopmentiopportunities

EMP LOyEES «[Ensurelsafelandlhealthylworklenvironments

investorsi(26.8%). «limprovelcorporatelvalueithrough!CSRlactivities

Inthelmorelthan’120lcountriesiwherelitlisidoinglbusiness,LGIElectronicslisicomplying! «Complylwithlalliregulations
fEdEral/LocalL withlallllocalland:federallaws’andiregulationsiandiadhering'tofederalitaxllaws.! «IPayitaxes
GoVErnMEnts ItlislalsolparticipatinglinimanyZjointiR&DIprojectsiwithllocallgovernments.!

Whenlitcomes/tolCSRlactivities, LGIElectronicsisupportslandicooperatesiwithNGOsland!  *Reducelgreenhouselgasiemissions
nGos/ internationallbodies. «Participatelinfand’supportleffortsitoladdressll [ i

intErnational globalisociallissues!

orGanizations
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coMMunication channELs

dEtailLs

IVOCI(Voicelof:Customer)

Receivelcustomerlopinions,transferlinformationitolrelatedidepartments,landlofferifeedback

CustomerSatisfactionSurvey

Annuallcommissionedsurvey(Korea);lbi-annuallin-houselsurveyl(overseas)

CorporatelClient’Questionnaire

InquirylaboutlcurrentCSRIstatusl(environment,llabor,;humanirights)iatLGE

StandbyPower1WProgram

Cooperationiwith!ConsumersiKorea'for**Standbyl2010”campaign

GenerallMeetingloflShareholders

Approvelbusinessiperformanceslandinominateldirectorsionlan’annuallbasis

[ EarningslReleaselPreséntations

I Quarterlylearningsireléaselpresentationsiandlbriefingsionimajorlissues.]

InvestoriConferenceslinlKorea’andOverseas

Participateliniconferenceslorganizedby’securitiesfirms;lone-on-onelmeetingsiexplaininglbusinessiperformances!
andlotherimajorlissuesl//One-on-one/Groupmeetingsiwithlvisitinglinstitutionallinvestors]

One-on-OnelandIGroupMeetings!

Visitslandlone-on-onelmeetingsiwithlinvestors

AnnouncementlofNon-deal’Roadshows

Publishlimportant/managementlinformationlincludingllegallobligations

IRIWebsite

ReleaseloflIR-relatedlinformationloniwebsite

GloballSupplier'siDay

LGE’s[top!300isuppliers, LGElexecutives, and!PurchasingManagerigetitogetheritolsharelideasionicorporatelvision!
andlexchangelresultsiwithleachlother

Supplier’SuggestioniSystem

ReflectthelideasloflsuppliersitolimprovelR&Dland thelmanagementlprocessiwhilelalsolpromoting/mutuall
development

SupplieriSatisfactionISurvey

SupplierisurveylonloverallicompetencyloflLGIElectronicslincludesiwaysitolimprovelpurchasing,/productiandlservicel
quality,[R&DI

Evaluationl& Awardsfor’Suppliers

Incentivesloripenaltieslbasedlonregularlevaluationlofisupplieriperformancelanditransactions

Support’andNurturelSuppliers

I EnvironmeéntallAwardsiConference !

Raiselcompetitivenessithroughithelactivelsupportiofipersonnel,training,landlconsulting!

I Raiselpubliciawarenessloniclimatelchangelandithelenvironment

‘Life’siGreen”Class!(formerlyIMobileElectronicIClassroom)

Tourlhands-onisciencelclasseslat/Koreanlelementarylandimiddle’schools

IVIISLP LovelGreenl(SciencelLeadershiplProgram)

Nurtureltalentedlyouthlaround:thelworldithroughlenvironmentalleducationlandivolunteering

LGILabor-ManagementVolunteeriCorps

VolunteeriCorps.forireliefleffortsiinidisaster-strickenlareas

EmployeeVolunteeriContest

Supportiemployeesiwholdolvolunteeriwork

LGIITIAngelsI(ITVolunteerICorps)

One-on-onelvisitsland:trainingiforithelunderprivileged:tolhelplbridge’theldigitalidivide

Digital’lBoard

Representativelbodyforlgenerallandiadministrativelworkers, deliveringilmemberlopinionsitolmanagement’throughl
thelDigitallBoard!Council

OpenlCommunication

Communicationleffortslinlalvarietylofiformsisuchlasispecialllectures,conferences,/andfieldlvisitslbetween!
management/leaderslandigenerallemployees!

LGIWaySurvey

Surveytolgaugelemployeelsatisfactionlandineeds

VOEI(Voicelof Employees)

Surveytolunderstandlimprovementitasksland providelinputitolmanagement

Specialized.Committee’to/Respondito’]
EnvironmentallRegulationsion/Products

Provideladviteltolcomplylwithlenviroimentalregulationslhanded downlfrdmithe’lKoreah’AgencyforiTechnologyl
andiStandards

ConsumerlPolicy/Committee

Deliberateland’settlelconsumerlpolicieslatFairTrade.Commission

PLICommittee

Discuss!Korea ElectronicsiAssociation’s!(KEA)IPLIpoliciesiandlrelatedlissues

BusinessConferences

Discusslandicooperateloniconsumerlissueslandpolicies

I KoreanlCommitteelforCarbon!DisclosurelProject!(CDP)!

I Releaselfdctsionicarbohlemissionslandidiscussthow toladdressiclimatelchanges!

United!Nations Environment’Programmel(UNEP)

Support‘ChampionslofithelEarthAward](2010-2012)land hostlinternational’conferences

WorldIFoodProgrammel(WFP)

Work’togetherlonleradicatinglstarvationlin/AfricanicountriesisuchlaslKenyalandiEthiopial

InternationalVaccinellnstitutel(IVI)

AssistlalSciencelLeadershiplProgram!(SLP)whichlsuppliesivaccines tolunderdevelopedicountries
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Materiality Analysis

Before releasing its third sustainability report, LG Electron-
ics carried out an in-depth materiality analysis. The report was published to effectively deal with a variety of issues as well as the
changing concerns and influence of stakeholders, as diverse groups of stakeholders had emerged and the business environment had
changed. This year’s report is designed to better address the interests of outside stakeholders based on the results of the materiality
analysis. The analysis was carried out in three steps, and while taking into account the AAT000AS (a standard for sustainability report
assurance) and GRI G3 guidelines, LG Electronics was able to identify issues that have a significant influence on its management and
that stakeholders would be greatly interested in. In the future, LG Electronics will go one step further to strengthen the link between
sustainability and its management strategies.

[MatErialLity analysis ProcEss]

® internal issues ® infuenceson LG Electronics

® by External Experts
-2008!Management Strategies

FEmployeellnterviews/! [
Questionnaires

® by csM council

® External issues @ stakeholders’ interest

{MedialAnalysis

LExpertsiSurvey

LExternal’/AssessmentResults]

tBenchmarkingOtheriCompanies!
lintthellndustry

® by csM committee

[MatErialLity Matrix]

stakEholLdErs’
iNtErest

Very important

A

customers
-PProtecticustomeriprivacy

shareholders/investors
-StrengthenlCSMimanagementleadership
-Communicationiwithistakeholders

customers
-Responsibilityforiproductsiandiservices
-lGuaranteelproductsafety

Employees -Strengthenisustainabilitymanagementisystem
tCommunicationbetweenllaborl Employees Environment
andimanagement Vitalizelorganizationalcommunication/. -Reductioniofigreenhouselgas!

-Protecthumanrightsiand’prevent!
discrimination

suppliers
-Fairtrade
-lPromotelsupplier’sCSR

community
-Increasesociallcontribution

Environment
-Managelwastelelectricallandielectronic]
products

work-lifelbalance
-Fairlevaluation‘andrewards

suppliers
-Win-winlpartnershipwith’SMEs!
(small-/medium-sized’companies)

emissionsiandidisclosurelofrelated!
information
-Developmentiofigreeneriproducts

customers customers
-[Providelamplelinformation’on! -ICustomerisatisfactionandservices
productsiandiservices -IStrengthenlcommunicationiwithicustomers
Important shareholders/investors Employees community
-Transparencyloficorporatelgovernance -Careerdevelopmentiandl -ICommunityZactivities
lifelOngleducation

Employees & Environment
-Manage’healthy’and’safelworkplacel
andenergy-saving-activities

shareholders/investors
-Improvelnon-financiallrisk’
management

Environment
-Developrenewable’energy

»

Important

Very important

>
infLUENcEs on
LGELEctronics
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issuEs

catEGory

PaGE nuMbErs

raisinG custoMEr VaLuE -IConsumerlinsightManagement
-[Product’Safety

-ICustomer Satisfaction!
-ICommunicationiwithiCustomers

-IPrivacyProtection

34-41

EnVironMEntaL LEadErshiP -GreenhouselGasEmissionsReduct
-IDevelopmentlofiRenewablelEnergy!
-IDevelpmentiofiGreener-Products

-[EESHIManagement!

ion

Technology™™

42-53

-ManagementiofiWastelElectricalland ElectronicIProducts

rEsPonsibLE
businEss PartnEr

-[Win-WinlPartnership
-IFairTrade
-ISuppliersCSR *

54-59

-ISociallContribution
-ICommunity’Activities *

coMMunity
EnGaGEMENt

60-65

iMProVinG -IFair’Evaluationland’Rewards

EMPLOYEE VaLuE

Improvementiof Work/Environment

-[CareeriDevelopmentiandiLifelongEducation
-VitalizinglOrganizationallCommunication/Work-LifelBalance *
-[Protectionlof.Human(RightsiandIProhibitionlof Discrimination/ll [

66-73

-lLabor-Management.Communication]

* Newly reported issues in 2008

Media Analysis

Aslpartloflitsimaterialitylanalysis,]LG Electronics!lookedloveri24,542]
newslarticleslfromltheldomesticimedialin{2008, identifyingltheltypes!
andirelativelimportanceloflsustainability!managementlissuesiraised!
by outsidelstakeholderslaslwelllas!thelinfluenceloflsuchlissuesionlthel
corporation.[Alllofithelmajorisustainability’managementlissueslarellisted!
in‘thelfollowingltablelbylstakeholder.

[MaJor csM issuEs idEntifiEd throuGh doMEstic MEdia analysis]

stakEholLdErs MaJor issuEs

Shareholders/! Management’byPrinciplel(Jeong-do/Management),’

Investors! Sustainability/governance

Customers! Responsibilityforiproductsiand’services, product’safety! [

Suppliers! Fairitrade, \win-winlpartnershipwithisuppliers!

Community! Sociallcontribution,.communicationiwithllocallresidents
Vitalizelorganizational’communication,careerdevelopment,l

Employees!
0 communication

Environment! Developlgreeneriproducts,ireducelgreenhouse’gasiemissions,’
increaselenergy_efficiencylofiproducts,” 0 i

developlrenewablelenergyitechnology

Experts Survey

InlFebruaryl2009,/70loutsidelCSMlexpertsiwerelasked!tolcommentionILG!
ElectronicsTsustainabilityimanagementireportiandiitsiICSMactivities. This!
providedlalgoodlopportunity’tolreflectionlprevious’effortsithroughlexpert!
viewslon futurelimprovementplanslasiwelllasIpositivelassessmentlon!
current]lCSMIactivities.ILG Electronics!plansionlexpandinglthelscopel
oflthisisurveyltolincludelmorelrespondents,lincludinglexperts!from!
overseas.

[rEsulLts of surVEy on LG ELEctronics’ csM actiVitiEs]

LEVEL of csM actiVitiEs: 3.7loutlof5

1 2 3
I

4

What coMEs to Mind WhEn
you think of csM actiVitiEs?

-leong-doManagement!
-Developlgreenerproducts

Which csM actiVitiEs
should coME first?

-[Strengthenlsustainability’governance
-ransparentreleaselofinformation/:
Improved.communication
-Fairtradelandwin-winpartnershipl
withlsuppliers]
-Strengthen’environmentalleadership





